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§ First things First
• Things to Consider for your action plan

• Then vs. Now
• Content length
• Content quality

• Readability
• Deep topic exploration 

• Engaging Visuals
• Video
• Infographics

§ Lay the Ground Work
• Research your target audience and keyword potency

• Evaluate target audience
• Base keywords on what that audience is 

searching
• Utilize semantically related keywords to improve 

content quality
• Determine and utilize keywords that have a high 

search volume

§ Write with purpose and precision
• Simple Strategies for Superior SEO

• Balancing Style, Substance and Searchability
• Provide the Answer to your target audience’s 

question
• Craft content as a solution to existing issues
• Position content to claim featured snippets 

whenever possible
• Ensure keywords are in title, meta-description 

and headings of page or blog
• Does this answer the questions my target 

audience is typing in?
• Can I answer their follow up questions too?
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